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’:, A UNIQUE MEETING POINT
"’ FOR THE AQUARIUM INDUSTRY
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AKBRAT LB S | - | ' 2021: Aquarama returns
| - to Guangzhou

- - . BRIz R
e | o mREEEKEEX
' $J1& Aquarama 2021 #7232
. Aquarama &3F
MY R EERE

¢

The 18th edition took place in May 2019 in Guangzhou,
attracting the largest audience in its history. It confirmed the
> potential of China as a global meeting place for aquarium
supplies, ornamental fish and plants, reptiles and pond

businesses.

Aquarama 2021 will continue to grow and gather more fish

exporters and brands than ever, choosing Guangzhou as a host
to serve a market that is deeply connected with the aquarium
- N industry. With 30,000 professionals from all around the
world and 50,000 consumers eager to develop new hobbies,
Aquarama 2021 will be the perfect chance to meet new
audience, develop your business and educate the market of

tomorrow.
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, ‘ &) VISITORS AT AQUARAMA 2019
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trade visitors
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Manufacturers/Suppliers/Distributors

Specialised Retailers

Mass-market Retailers

10.2%
Wholesalers North East

Government Fisheries Agencies b

Public Aquarium Professionals
Hobbyists/Aquatic Society Members 15.7%

Academics/Researchers specialising L\Lojréh China
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in aquatic life 1.7%
Journalists North
West
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Company Executives
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They were purchasing at Aquarama 2019 / ftt{iJ3€ Aquarama &Y :
Senior Management

BERRE

Fressnapf, Petsmart, PetCo, Masterpet, Jardiland, Carrefour, Segrest Farms, Aquarium Industries, Sun Pet, Dolphin
international, Hornbach, Kong's, Bahrain Aqualife, Supermarine Trading and many, many others.




Aquaria

Aquarium Tanks

Furniture

Illumination

Aerators, filters, pumps

Heaters, regulators

Measuring instruments

Equipment, ornaments

= Ornamental fish

= Water Plants

= Aquaria Food

= Health, treatment

= Accessories

= Aquarium Service & Maintenance
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Garden & Pond
Terrariums = Garden Plants, Flowers
Furniture = Pond plants
Heating systems = Pond Decor

Lighting systems Furniture, Decoration
Food = Fountains

Litter

Fertilizers, Plant Protection
Pond Fish Food

Pond films, filters, pumps
Natural & Artificial Stone/Pebble

Accessories = Garden ceramics

Health, treatment

Grooming Products

Ornaments

Live Reptiles Winter feeders and tables
Live Turtles & Amphibia = Nesting boxes

Small Animals, Rodents = Pond & Gardening Services
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Merchandising 1 8 countrles

= Fixtures, equipment

= Display shelves

= Decoration, advertising material
= Special packing

= Marking, labels

= Accessories
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Aquaria Food Technology

= Raw materials

= Processing technology
= Preservation solutions
= Hygiene, environment

= Packing solutions
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= Logistics companies
= |nsurance specialists
= Publications

= Websites

= Photography

= Associations



Hongguang Lin
SenSen Group, Vice President

Aquarama'’s joint cooperation with Pet Fair Asia has taken
great efforts in the field activities. In addition to continuing
the high-level fish competition, Wang Yuheng, the online
Red Man "Shuige”, was invited to the giant landscape
making show last year. This year, the first all habitat
ecological landscape making competition was built, taking
into account the two goals of professional aquarium
industry gathering and popularization of new aquarium
consumption habits of mass consumers.
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Wei Yu
Asia Marine Fantasy

Participating in Aquarama, and the same period of the exhibition, |
feel that the harvest is quite big. After the precise matching of the
organizers, we have carried out cooperation with some high-quality
pet stores and got good market feedback. We also continue to make
product optimization and market strategy adjustment. We hope
Aquarama and Pet Fair Asia can do better!
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Joerg Stendker
Diskuszucht Stendker

| like the Aquarama Exhibition very much. It’ s a well-
organized show, very friendly people here. Everything
was perfect, giving us the chance to meet a new
generation of buyers and end-users for our fish.

Joerg Stendker
B Stendker t¥i81H
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Jiayong Yang

Oase China, Marketing Dept.

Oase chose Aquarama as is first product launch platform in
Asia. We were happy to meet industry experts and numerous
buyers from all around the country and beyond, building a
strong community of brand partners across the world.
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Joint Koi Goddess-Zhong Yingying pounds to create the first Koi
Culture Tour of the Peninsula Cup. The exhibition site will bring
celebrity teachers to guide the introduction of Koi appreciation,
lucky Koi Draw Prize, and more champion fishing grounds to bring
valuable Koi auctions, so that more people can have a deeper
understanding of Ko, close-up Koi appreciation with their own eyes,
and learn how to truly appreciate Koi.
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The Aquarama Forum is an annual event for leaders and experts
from all around the world to exchange ideas, foresee future trend
and identify each other’s needs. This series of free seminars provide
excellent opportunity to keep up to date with everything that matters
to the international ornamental aquatics industry and hobby
communities. Not to be missed!
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A series of presentations and workshops for domestic and
international companies to better understand how to develop/
restructure their business to be successful in China. The best
way to understand market trends, e-commerce rapid changes,
marketing best practices and more!
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From kids early introduction to fishkeeping to advanced
aquarium maintenance, fish health understanding, photography
course and more, the Aquarama Fish Academy helps to develop
a sustainable interest in fish and aquarium hobby in China.
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InnovAction
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InnovAction is a powerful &
comprehensive marketing tool, boosting
new products visibility before, during
and after their presentation on-line and

on-site at Aquarama.
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‘?", FISH COMPETITION
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Fish tenzexs
Competition
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The world-famous and highly respected Aquarama

International Fish Competition will be more competitive
than ever 2019, with new sections and additional entries.
As always, judging will be in the hands of a panel of

international experts.
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Adhering to the concept of innovation-driven development, Aquarama strives
for excellence in landscape activities every year. Beginning in 2019, Aquarama
joined the CAA of the Chinese landscape architects and CLDA of the Chinese
Landscape Architecture Association to build the first whole habitat ecological
landscape competition, aiming to promote the integration of landscape and
ornamental animal feeding, promote the household life of the landscaping

industry, and promote the development of the landscaping industry.
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The annual best performing companies and individuals
are celebrated at the Aquarama Awards. An excellent
opportunity to prolong the exhibition until late with

professionals peers, in a relaxing and fun atmosphere.

Aquarama FEKRE, 1FA Aquarama EfKERINEZE
HAED), SEEEHFAXEIR. FRRSMIES, Bifih
EEFEKIEAT AT A = R RN A & . 123N
BEOEKSTERMNEXAKET NS HERREITE
%, ZITM™EMNESIIIRERE, TESREER.

ERARADS Wien

[
LEATANREEN NDAZ-BER
P ey ki
ERANRENNENSS HiEZAms

i
S 5y

% Aquarama 2019 Fish Farms Tour

Farms Visit
aiznsm

This much-in-demand tour provides a unique
opportunity to overseas visitors to get right up close

to the local breeders and exporters of our industry.
Early reservation is an absolute must!
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Factories Tour
I &m

At the heart of the global aquariums supplies industry, an
exclusive visit of the key manufacturers to better understand
the business and give you opportunities to develop your portfolio
of products.
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Fish Market
PrAST e

A guided tour of the world largest fish, flowers
and bird market, serving both wholesale and
public market functions. Thousands of stands for
Aquarium products and ornamental fish.
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Truly Understand
China Market

The flagship international Trade Fair \ (R s b N

for Pet Supplies in Asia Pacific B . y A '1 -‘ %; i ; ,;EEP.Fﬁiﬁ
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In the past 20 years, Pet Fair Asia has developed

exclusive partnerships with influencing media,

w i J traditional retailers and e-commerce giants.
Pet Fair Asia is the most important exhibition for — TZZEYIE, SHE—ED UF HFEEEEIMIEIITE K °

pet supplies in Asia-Pacific. In 2018, together with ~ XHUERANEARRE, B 1997 FLLSRRKIIZEM 22 /F,
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The exhibition brings a deep and necessary

understanding of China's scattered retail

world for pet, In 2019, it returned to the joint Asian hasing behayi
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pet exhibition to hold the eighteenth Aquarama. In m =y
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2020, Aquarama will open the aquarium area in the

The nineteenth Aquarama will continue in Guangzhou
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Multiply The
Business Opportunities
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buyers with specific focus on aquaria,
reptiles and amphibians, pond and gardening
U T Y

products. Pet Fair Asia attracts international

major buyers, general retail / big boxes, pet

industry professionals in China on the verge of
consolidating pet and aquarium business and

shopping experience.
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7' RETURN ON INVESTMENT
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Social Media Coverage

Your company believes in content marketing and social
media networking? So do we! Aquarama will share your
news and talk about you on our opinion leading social
media platforms. Every day all along the year, thousands
of followers are eager to read what is happening in the
Aquarama community.

Customized Electronic Invitation

We create for you a free customized electronic invitation
showing your company name, booth number and logo to
facilitate the invitation of your clients to the show.

Lead Marketing

We invite your contacts on your behalf and offer them
numerous privileges to attend the show. It saves you
marketing efforts and makes your clients feel empowered.

Business Match-Making

Associated with a generous hosted buyer program for
leading purchasing companies and new global clients,
our on-site business matchmaking system provides the
ultimate way to meet your business target.
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The 9th Chengdu International Pet Exposition
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